l|sociobliss

Date: 18.09.2019

To,

Dr. Pankaj Natu,

Director,

Thakur Institute of Management Studies and Research,
Kandivali (E), Mumbai

Pin—400101

Subject: Consultancy project for Digital Marketing Services
Dear Dr.Natu,
Eshaan International was established with an objective to work in the area of Digital Marketing. We are in
to Social Media Marketing and application of digital processes in marketing domain, with a brand name
‘Sociobliss’ incepted in the year 2018.
We are happy to offer to TIMSR, the Consultancy project on “Digital Marketing” where we are looking
for support in marketing of services on digital platform.We look forward to the following areas in the
scope of work.

e Develop Digital Marketing strategies with relevance to current Business scenario.

¢ Ideas to market Business and products on digital platforms.

e Applying marketing theories to digital avenues on social media.

Your expertise in the marketing domain will be very helpful to us in the expansion of business. We look
forward to a long and successful relationship. The proposed term and conditions for consultancy services

are attached in the Annexure.

Thanking you
With WaRm Regards,

i

Ms ﬂgg’ha Bhati
Founder & CEQue
Eshaan Intemz%t ;

¢

4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village,
Kandivali East, Mumbai, Maharashtra 400101



C - Block, Thakur Educational Campus,
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali {East), Mumbai - 400 101.

Tel.: 6730 8201 7 2, 2884 7147 7 445

Fax : 2887 3889

Email : timsr@thakureducation.org

Website 1 www.timsrmumbai.in » www.thakureducation.org

TIMSR/ACA/DIR/19-20/130-A : September 25, 2019
Te,
Ms Megha Bhati,

Founder & CEO,
Eshaan International.

Dear Ms. Megha,

With reference to your letter dated 18.09.2019, TIMSR accepts your consultancy offer. We
assure you our best efforts in respect to the scope of work and deliverables in relation to the

digital marketing business.

The payment for the consultancy charges will be made monthly in the favor of TIMSR Short

Term Course.

Thanking you,

With Warm Regards,

Enclosure:
. Attached is accepted terms and conditions.

II. Details of Bank Account
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. THAKUR INSTITUTE OF
MANAGEMENT STUDIES & RESEARCH
{Approved by AICTE, Gint. of Mahurehtza & Adfiliated gy University of Murmbai)

<150 9001 2014 Corvified
» Atiredited with A+ Grade by Navonal Assesunentand Accreditation Councl iNAAT)

C - Block, Thakur Educational Campus,
Shyamnarayan Thakur Marg, Thakur V.llage,
Kandivall (East), Mumbai - 400 101,

Tel.: 6730 8201 / 2, 2884 7147 1 445
Fax : 2887 3869

Email : timsr@thakureducation.org
Véebsite & www.timsrmumbal.in « www, thakureducation.org

TIMSR/CEO/APPROVAL/2021-22/ 015(A) September 17, 2021

Guidance and Approval from CEQ

Subject: Reimbursement for Consultancy Revenue to Dr. Pankaj Natu

TIMSR has been offering Consultancy project on ‘Digital Marketing’ to Eshaan International
since October 2019, where Institute is providing consultancy in Social Media Marketing. Dr
Pankaj Natu has been assigned the consultancy work being an expert in Marketing domain.
Consultancy work is ongoing on following areas:

o Develop Digital Marketing strategies with relevance to current Business Scenario

e Ideas to market Business and products on digital platforms & social media

Details of the financials credited for the Consultancy work for the Year 2019-20 & 2020-21 are
as follows:

Total Revenue Share of Faculty
Received from (75%) Share of
Eshaan Profit (Dr. Pankaj TIMSR
Year International (Rs) | Expenses (Rs) Natu) (25%) Rs
2019-20 212400 0 212400 159300 53100
2020-21 283200 0 283200 212400 70800
Total 495600 0 495600 371700 123900

As per the Consultancy Research Projects & MDP Policy(attached herewith), kindly allow the
reimbursement of Rs 3,71,700/- to Dr. Pankaj Natu (Rs 1,59,300/- for A.Y 2019-20 & Rs
2,12,400/- for A.Y 2020-21)

Amount in words: Rupees Three Lakhs Seventy One Thousand Seven Hundred only

I9 ﬂ/’ o Se% D{Vésg

Propesed by Reviewed & Reviewed by Approvead by
Pankaj Singh Recommendedby Greena Karani Rhea Pai Karan V. Singh
AO Dr. Pankaj Natu CFO Ccoo CEO

Director

Enclosure: Consultancy Letter and Ledger Details
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Typed by: Ms. Nalinakshi Puthran,Stenographer, TIMSR
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TAX INVOICE,
Invoice No: TIMSR/03/21-22 Date: 10.08.2621

Yo, .

ESHAAN INTERNATIONAL

A 2101, Gokul Gagan, Thakur Village,
Kandivali East,

Mumbai-400 101

GSTIN OF THE SERVICE RECEIVER: 27AEQPB1318E1ZV

Kind Attn: Ms. Megha Bhatti

Description of Services: Taxable Value ( Amountin ")
Fees for Consultancy Service : 30,000.00
~ “Period from 01.07.2021 to 31.07.2021 ol
Sub Total. 30,000.00
CGST @ 9% 2,700.00
SGST @ 9% 2,700.00
Sub Total. 5,400.00
Grand Total 35,400.00
Less: TDS deductible on * 30,000/- @ 10% 3,000.00
Net Receivable after TDS . 32,400.00
Rupees Thirty Five Thousand Four Hundred Only -
GSTIN OF THE SERVICE PROVIDER: 27AAATZ0141P1Z5
PAN NUMBER: AAATZ0141P
Service Accounting Code ( SAC Code): 999293 :

Service Category: Commercial training and coaching services.

Penalty After due date @ 18% P.A.

1. Kindly make payment through “ RTGS” to State Bank of India.

Kandivali East Branch, having Saving Account No: 63030617951 IFSC CODE: SBIN0030366

. Please issue payee’s A/c Cheques in favour of “TIMSR Short Term Course”.

.3- Dishonoured cheque will mean immediate payment by draft/pay order.

‘% Any other tax will be payable extra if applicable in future.

* |5. All cheques payments should be sent in the office situated at TIMSR, C Block, Thakur
Educational Campus,Shyamnarayan Thakur Marg, Thakur Village, Kandivali (E), Mumbai ~ 400 101
from 9.30 A.M. to 5.30 P.M. except Saturday, Sunday and other public holidays.

6. Please mentioned the details like TDS deduction, Gross Amount, Net Amount against License Fee

while making the payment and send the TDS paid certificate on quarterly basis.

7. Please do not deduct the TDS on CGST/ SGST or any Government tax as on today. -

For Timsr Short Term Course ( Zagdu Singh Charitable Trust)
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* Accredited with A+ Grade by National Assessiment and

MANAGEMENT STUDIES & RESEARCH

(Approved by AICTE, Govt. of Maharashtra & Affiliated to University of Mumbarn

1 Accreditation Councl (N

C - Block, Thakur Educaticnal Campus,
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali (East), Mumbar - 400 101.

Tel.: 6730 8201 7 2, 2884 7147 / 445
Fax . 2887 3869

Email : timsr@thakureducation.org
Website : www. timsrmumbai.in - www.thakureducation.org

TIMSR/ACA/DIR/19-20/130-A
To,
Ms Megha Bhati,

Founder & CEQ,
Eshaan International.

Dear Ms. Megha,

Bitg

digital marketing business.

September 25, 2019

With reference to your letter dated 18.09.2015, TIMSR accepts your consultancy offer. We

assure you our best efforts in respect to the scope of work and deliverables in relation to the

The payment for the consultancy charges will be made monthly in the favor of TIMSR Short

Term Course.

Thanking you,

With Warm Regards,

Dr. Pan¥agNatw i c p

Enclosure:
. Attached is accepted terms and conditions.
1.  Details of Bank Account
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Date: 18.09.2019

To,

Dr. Pankaj Natu,

Director,

Thakur Institute of Management Studies and Research,
Kandivali (E), Mumbai

Pin — 400101

Subject: Consultancy project for Digital Marketing Services
Dear Dr.Natuy,
Eshaan International was established with an objective to work in the area of Digital Marketing. We are in
to Social Media Marketing and application of digital processes in marketing domain, with a brand name
‘Sociobliss’ incepted in the year 2018.
We are happy to offer to TIMSR, the Consultancy project on “Digital Marketing™ where we are looking
for support in marketing of services on digital platform.We look forward to the following areas in the
scope of work.

s Develop Digital Marketing strategies with relevance to current Business scenario.

e Ideas to market Business and products on digital platforms.

e Applying marketing theories to digital avenues on social media.

Your expertise in the marketing domain will be very helpful to us in the expansion of business. We look
forward to a long and successful relationship. The proposed term and conditions for consultancy services

are attached in the Annexure.

Thanking you
With Warm Regards,

Ms Meggha Bhati g
Founder & CEO
Eshaan International

4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village,
Kandivali East, Mumbai, Maharashtra 400101
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Terms and Conditions (Annexure)

1. Objectives-

¢ Develop Digital Marketing strategies with relevance to current Business Scenario.
e Ideas to market Business and products on digital platforms.

o Applying marketing theories to digital avenues on social media.

II. Scope for the consultancy

¥

e Developing Marketing skills with strategy

e Guiding on Development of Products and Business
II1. Duration-Ongoing w.e.f01.10.2019

I'V. Financial Involved: Consultancy charges of Rs Thirty Thousand only (Rs 30000) + Taxes ) will be

paid every month

V. Deliverables-

e To understand different Digital Marketing strategies and its relevance in current Business

scenario.
- e To develop ideas to market Business and products on digital platforms.

e To apply marketing theories to digitalization avenues on social media

w

VI. Cancellation of the Consultancy Services: One menth written notice has to be served by the either

party for the cancellation of the services.

VII. Others: Any changes in the scope or nature of work will be done by mutual consent of both @% 3 4
parties. O

4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village,
Kandivali East, Mumbai, Maharashtra 400101
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Support enirepreneurs, corporates und entities to create an emoﬂonal connect
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AWARD & CITATIONS |

Socaobhss has been recogmzed as one of the result-driven . |
Dlgﬂal Murkeimg Agencnes in Mumbal by. presﬂg:ous plaiforms. el

- Top 10 StartUps In Mumba: by Silicon India, 2019
. Awarded Company Of the Year 2020 by The: CEO Story
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Zagdu Singh Charitable Trust
TIMSR SHORT TERM COURSE
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali East
Mumbai: 400101

Eshaan International
Ledger Account

A 2101 Gokul Gagan
Thakur Village Kandivali East, Mumbai: 400 101

1-Apr-19 to 3-Sep-21

.

Page -

Date
19-Oct-19

24-Oct-19

15-Nov-19

19-Nov-19

2-Dec-19

11-Dec-19

O

3-Jan-20

4-Jan-20

To

By

To

By

To

By

To

By

Particulars Vch Type

Training & Consultancy income Journal
being invoice no: 317 dated 19.10.2019

raised fo eshaan intemational for

consultancy charges for the period from 01.
10.2019 to 31.10.2019 Gross 35400/~

State Bank of Indore-63030617951  Receipt
being invoice no: 317 dated 19.10.2019

raised to eshaan intemational for

consultancy charges for the period from 017.
10.2019 to 31.10.2019 Gross 35400/- neft
rECEIVED N297190962824683

Training & Consultancy Income Journal
being invoice no: 366 dated 15.11.2019

raised fo eshaan intemational for

consultancy charges for the period from 01.
11.2019 to 30.11.2019 Gross 35400/

State Bank of Indore-63030617951  Receipt
being invoice no: 366 dated 15.11.2019

raised to eshaan international for

consultancy charges for the period from 01.
11.2019 to 30.11.2019 Gross 35400/ neft
rECEIVED N323190985129855

Training & Consultancy Income Journal
being invoice no: 393 dated 02.12.2019

raised to eshaan intemational for

consultancy charges for the period from 01.
12.2019 to 31.12.2019 Gross 35400/-

State Bank of Indore-63030617951  Receipt
being invoice no: 393 dated 02.12.2019

raised to eshaan international for

consultancy charges for the period from 01.
12.2019 to 31.12.2019 Gross 35400/- neft
rECEIVED N345191005974364

Training & Consultancy Income Journal
being invoice no: 459 dated 03.01.2020

raised to eshaan international for

consultancy charges for the period from 01.
01.2020 to 31.01.2020 Gross 35400/~

State Bank of Indore-63030617951  Receipt
being online fees for consultancy received

from eshann intemational vide NEFT
N004201026862395 JAN 20

Carried Over

Vch No.

10

10

13

12

23

_ Debit

35,400.00

35,400.00

35,400.00

35,400.00

~71,41,600.00

___ Credi

35,400.0(

35,400.0(

35,400.9(

35,400.0(

1,41,600.0C

" continued ..



¢

° _ Zagdu Singh Charitable Trust

- _Eshaan International Ledger Account : 1-Apr-19 to 3-Sep-21 : Page
« Date  Particulars — . Neilpe _ NchiNo, _ Debit  Cred
Brought Forward 1,41,600.00 1,41,600.0

1-Feb-20 To Training & Consultancy Income Journal 14 35,400.00

being invoice no: 497 dated 01.02.2020
raised to eshaan international for
consultancy charges for the period from 01.
02.2020 to 29.02.2020 Gross 35400/

7-Feb-20 By State Bank of Indore-63030617951  Receipt 36 35,406.0(
being online fees for consultancy received
from esharnn intemational vide NEFT

N038201058201249 FOR FEB 2020 e -
2-Mar-20 To Training & Consultancy Income Journal 42 35,400.00

being invoice no: 554 dated 02.03.2020

raised to eshaan intemational for

consultancy charges for the period from 01.

03.2020 to 31.03.2020 Gross 35400/-

“ 5-Mar-20 By State Bank of Indore-63030617951  Receipt
being online fees for consultancy received
from eshann intemational vide NEFT

il N065201083564886 FOR march 2020

35,400.0C

2,12,400.00

31-Aug-20 To Training & Consultancy Income Journal 5 85,400.00
being invoice no: 059 dated 31.08.2020
raised to eshaan infemational for
consultancy charges for the period from 01.
08.2020 to 31.08.2020 Gross 35400/-

1-Sep-20 By State Bank of Indore-63030617951
being Consultancy fees aur AUg 20 invoice
no> 059 Received from Eshaan International
vide N245201230053536

16-Sep-20 To Training & Consultancy Income
being invoice no: 072 dated 16.09.2020
raised to eshaan international for
consultancy charges for the period from 01.
09.2020 to 30.09.2020 Gross 35400/~

26-Sep-20 By State Bank of Indore-63030617951  Receipt 4
being Consultancy fees aur SEP 20 invcice
o~ no. 072 Received from Eshaan International
! vide N270201255195544

10-Oct-20 To Training & Consultancy Income
being invoice no: 093 dated 10.10.2020
raised to eshaan intemational for
consultancy charges for the period from G1.
10.2020 to 31.10.2020 Gross 35400/-

21-Oct-20 By State Bank of Indore-63030617951  Receipt 5
being Consultancy fees fOR OCT 20 invoice
no. 072 Received from Eshaan Intemational
vide N270201255199544

3-Nov-20 To Training & Consultancy Income Journal
being invoice no: 114 dated 03.11.2020
raised to eshaan intemational for
consuitancy charges for the period from 01.
11.2020 to 30.11.2020 Gross 35400/~

Receipt 2 35,400.00

Journal 6 35,400.00

35,400.00

Journal 8 35,400.00

35,400.00

14 35,400.00

Carried Over i, ~1,41,600.00  1,06,200.0

continued ...
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Zagt’:iu Singh Charitable Trust

" Eshaan International Ledger Account : 1-Apr-18 to 3-Sep-21 ) Page
" Date Particulars ___ VehType VechNo. Debit Cred
Brought Forward 1,41,600.00 1,06,200.0

12-Nov-20 By State Bank of Indore-63030617951  Receipt 6 35,400.0

being Consulfancy fees Received invoice
no. 114 Received from Eshaan International
vide N317201308770411

2-Dec-20 To Training & Consuitancy Income Journal 17 35,400.00 .
being invaice no: 143 dated 02.12.2020
raised to eshaan international for
consultancy charges for the period from 01.
12.2020 to 31.12.2020 Gross 35400/-

12-Dec-20 By State Bank of Indore-63030617951 Receipt 7 35,400.0(
being Consultancy fees Received invoice
no. 143 Received from Eshaan Intemational
vide N347201338866381

2-Jan-21 To Training & Consultancy Income Journal 19 35,400.00
being invoice no: 164 dated 02.01.2021
raised to eshaan international for
consultancy charges for the period from G1.
01.2021 to 31.01.2021 Gross 35490/-

9-Jan-21 By State Bank of Indore-63030617951  Receipt ' 9
being Consultancy fees Received invoice
no. 164 Received from Eshaan Infemational
vide N005211363618954

2-Feb-21 To Training & Consultancy Income Journal
being invoice no: 195 dated 02.022021
raised to eshaan international for
consuliancy charges for the period from 01,
02.2021 to 28.02.2021 Gross 35400/-

10-Feb-21 By State Bank of Indore-63030617951  Receipt
being Consultancy fees Received invoice
no. 195 Received from Eshaan International
vide N041211402674907

1-Mar-21 To Training & Consultancy Income
being invoice no: 223 dated 01.032021
raised fo eshaan intemational for
consultancy charges for the period from 01.
03.2021 to 31.03.2021 Gross 35400/~
3 35,400.00

9-Mar-21 By State Bank of Indore-63030617951  Receipt 13
(\ being invoice no: 223 dated 01.032021
raised to eshaan intemational for
consultancy charges for the period from 01. r}‘\
03.2021 fo 31.03.2021 Gross 35400/- >
Received vide N068211432940599 }D
: D03

35,400.00

21 35,400.00

12 35,400.00

Journal 23 35,400.00

2,83,200.00

23-Jul-21 By State Bank of Indore-63030617951  Receipt 12 35,400.00

Being NEFT Received from Eshaan
Intemnational for July 21 consultancy vide
N204211575232147 for invoice TIMSR/03

/21-22

_35,400.00

Carried Over

. EE— e
i
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-Zaqdu Singh Charitable Trust
* Eshaan Intemnational Ledger Account : 1-Apr-19 to 3-Sep-21

£ =Daite
5-Aug-21 To
10-Aug-21 To
20-Aug-21 By

3-Sep-21 To

X By

{w-\

Page 7

Particulars VchType

Brought Forward

Training & Consultancy Income Sales
Being Invoice no: TIMSR/02/21-22 issued

for Consultancy for the period from 01.08.21

to 31.08.21

Training & Consultancy Income Sales
Being Invoice no: TIMSR/03/21-22 issued

for Consultancy for the period from 01.07.21

to 31.07.21

State Bank of Indore-63030617951  Receipt
Being Consultancy fees received against

invoice no TIMSR/02/21-22 VIDE
N225212601530025

Training & Consultancy Income Sales
Being Invoice no: TIMSR/04/21-22 issued

for Consultancy for the period from 01.09.21

to 30.09.21

Closing Balance

Vch No.

Debit

Credit

TIMSR/02/21-22

TIMSR/03/21-22

13

TIMSR/04/21-22

35,400.00

35,400.00

35,400.00

35,400.00

35,400.00

6,01,800.00

5,66,400.00
35,400.00

6,01,800.00

6,01,800.00
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Date: 18.09.2019

To,

Dr. Pankaj Natu,

Director,

Thakur Institute of Management Studies and Research,
Kandivali (E), Mumbai

Pin — 400101

Subject: Consultancy project for Digital Marketing Services
Dear Dr.Natu,
Eshaan International was established with an objective to work in the area of Digital Marketing. We are in
to Social Media Marketing and application of digital processes in marketing domain, with a brand name
‘Sociobliss’ incepted in the year 2018.
We are happy to offer to TIMSR, the Consultancy project on “Digital Marketing™ where we are looking
for support in marketing of services on digital platform.We look forward to the following areas in the
scope of work.

o Develop Digital Marketing strategies with relevance to current Business scenario.

e Ideas to market Business and products on digital platforms.

e Applying marketing theories to digital avenues on social media.

Your expertise in the marketing domain will be very helpful to us in the expansion of business. We look

forward to a long and successful relationship. The proposed term and conditions for consultancy services

are attached in the Annexure.
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4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village,
Kandivali East, Mumbai, Maharashtra 400101
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Terms and Conditions (Annexure)

I. Objectives-

o Develop Digital Marketing strategies with relevance to current Business Scenario.
o Ideas to market Business and products on digital platforms.

e  Applying marketing theories to digital avenues on social media.
IL. Scope for the consultancy

e Developing Marketing skills with strategy

e Guiding on Development of Products and Business
II1. Duration-Ongoing w.e.£01.10.2019

IV. Financial Involved: Consultancy charges of Rs Thirty Thousand only (Rs 30000) + Taxes ) will be
paid every month

V. Deliverables-

e To understand different Digital Marketing strategies and its relevance in current Business
scenario.
o To develop ideas to market Business and products on digital platforms.

o To apply marketing theories to digitalization avenues on social media

VI. Cancellation of the Consultancy Services: One month written notice has to be served by the either

party for the cancellation cf the services.

VIL Others: Any changes in the scope or nature of work will be done by mutual consent of both:
%8 i

parties. £ . 2

4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village,
Kandivali East, Mumbai, Maharashtra 400101
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Consultancy Report on Digital Marketing

About TIMSR-

e Accredited with '"A+' grade by National Assessment and Accreditation Council (NAAC),
Bangalore for 5 Years with effect from 15th Nov 2019

e Approved by AICTE, Govt. of Maharashtra, affiliated to the University of Mumbai

e IS0 9001:2015 Certified

e World Class Infrastructure

e Curated Management education to cater to the VUCA( Volatile Uncertain Complex
Ambiguous) World

e Committed to Nourish & Nurture Mindful Leaders

Thakur Education Group (TEG) was established in the year 1990 with the Vision to become a
leading educational organization known globally and providing holistic quality education to
learners at all levels. Thakur Institute of Management Studies and Research (TIMSR),
established in 2002 by Zagdu Singh Charitable Trust, is one of the gems under the aegis of TEG

to provide world class management education.

Under the strategic and new age thinking of TIMSR’s dynamic CEO Mr. Karan Singh, TIMSR

designed its Mission to nurture mindful leaders with an attitude of continuous learning and social

commitment.

In TIMSR, the Master of Management Studies (MMS) Programme is fortified with professional,
managerial and leadership skills to maich aspirations by inculcating knowledge, backed by
business skills and professional attitude. Every aspect of the teaching learning process is
carefully implemented including leadership assignments to transfer students’ potential into

competence. With the unique learning experience, students are made competent to tackle

business challenges.

Every component of the MMS experience is carefully crafted to instill managerial and leadership
traits in the students. TIMSR prepares students for complex business challenges so that they can

maximize the opportunities in dynamic business situations. This is accomplished with the




PB/2016-2017/ Date: ulhs

To,

Dr. Pankaj Natu,

Director,

Thakur Institute of management studies and Research,
Kandivali (E), Mumbai

Pin - 400101

Subject: Consultancy project with Eshaan EnterprisesPvt.Ltd on Digital Marketing

Ref.; your letter no.

Dear Sir,

We are happy to offer to TIMSR, the Consultancy project on “Digital Marketing” where we are
looking for support in marketing on digital platform.

o Develop Digital Marketing strategies and its relevance in current Business scenario.
o Ideas to market Business and products on digital platforms.

e Applying marketing theories to digital avenues.

Looking forward for long and successful relationship.

Thanking you.

With Warm Regards,

CFO

W
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teaching approach and training to provide knowledge and inculcate effective decision-making

skills in the students.
Vision and Mission statements

(Vision statement typically indicates aspirations and Mission statement states the broad
approach to achieve aspirations).

The Vision and Mission of TIMSR are as follows:

Vision

To emerge as a world class management institute imparting multifaceted management

training with a passion for excellence

Mission
*To inculcate an attitude of continuous learning, strong social commitment and ethical values

in the students

* To provide an enabling environment for nurturing mindful leaders and entrepreneurs

The highlighted words capture the spirit of TIMSR

World Class: TIMSR relates ‘world class’ towards its approach to inculcate in its students an
attitude of continuous learning of management education by providing world class teaching
infrastructure, by experienced faculty members providing multifaceted training and by instilling
values through social activities. Its excellent environment speaks through its global outlook and a

thoughtfully designed infrastructure to nurture mindful leaders.

Multifaceted Training: The institute offers various courses, training programmes, bridge
courses, guest sessions, field visits, internships, live projects, global immersion programmes, etc.

in association with industry & academic partners to foster all-round development and excellence.

=
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Continuous Learning: All academic and co-curricular activities have a continuous learning
approach. The system of Continuous Evaluation has been implemented to keep a tab on the

learning of students and to take remedial measures where necessary.

Social Commitment: A sense of social responsibility is added in the new-age managers and
leaders through various courses such as Corporate Social Responsibility, Change Management
and Environment Management and the myriad co-curricular activities that are taken up by
students under the aegis of ‘Social Responsibility Cell’ that conducts year-round activities for

upliftiment of neighbouring community and society in tune with the institutional values.

Ethical Values: The future of management and business can be sustained on long term basis

only if business is carried out in an ethical and responsible way, these aspects are imparted

through the course such as *Business Ethics.”

Mindful Leaders and Entrepreneurs: Mindfulness is the balance of ‘Whole Self’- Mind, Body,
Emotion & Energy and is fostered through breathing exercises by way of Daily Mindfulness
Sessions (DMS) and also Hourly Thought Traffic Control (HTTC).

Critical thinking, creativity and innovation are facilitated through embedded courses and
experiential learning initiatives such as Entrepreneurship Labs and dedicated Incubation Centre

through the TIMSR Centre of Entrepreneurship and Innovation (TCEI)

The institute focuses on value-based education and aspires to create mindful leaders who will be

able to transform the leadership landscape and elevate the current consciousness of businesses and

society.

About EshaanEnterprise

Eshan Enterprises Private Limited is a Private incorporated on 16 September 2013. It is

classified as Non-govt company and is registered at Registrar of Companies, Mumbai. its

Sefd’
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authorized share capital is Rs. 100,000 and its paid up capital is Rs. 100,000. It is involved in

RBusiness activities n.e.c.
Objectives-

e To advice on Digital Marketing strategy

e To mentor and develop the Digital marketing
Scope-

When it comes to digital marketing, a strategy 1s the foundation of all efforts. Every marketing
action taken should tie back to strategy and each should work as collaborative elements of a

skillful marketing machine.

A well thought out marketing plan and serious strategy can make all the difference in how well
product and Business is received once you head to market. Institute that focus on development of

products and Business are more likely to grow in future. Development strategies can prevent the

Institute from becoming stagnant.

Hence Eshaan Enterprise has helped our Institute by guiding on following assignménts-

e Developing Marketing skills with strategy

e Developing Products and Business
Duration- Smonths (October 2019-February 2020)

Deliverables-

o To understand different Digital Marketing strategies and its relevance in current Business
scenario.
e To develop ideas to market Business and products on digital platforms.

e To apply marketing theories to digitalization avenues.




o Yasgpise: Nergly ¢ haanitalie Chune s £ Rkt | C - Block, Thakur Educational Campus,

THAKUR INSTITUTE OF b o) e e st
MANAGEMENT STUDIES & RESEARCH Tel.: 6730 8201 / 2, 2884 7147 / 445
tApproved by AICTE, Goar. of Maharadaira & Affiliazed to Universiny of Mombai) E::-ﬁil{Bﬁl?“:rs;?hakumdtxa[ion,org
SO 9001 2915 Lertilied Website | www. timsrmumbai.in - www.thakureducation,org
Event Report
Name of the Event : | Consultancy project With Eshaan Enterprise
Date of the Event : | October2019 to February 2020
Venue Z TIMSR

Resource Person / Chief Dr. Pankaj Natu, Director, Thakur Institute of Management

3

Guest studies and Research

(Name, Designation, Name
of the Organization, Contact

Details, E-mail ID)

No. of Participants

External
Students Staff
Participants
PGDM | MMS | Others | Total
0 0 0 0 1 0
Duration : | > Months
Objectives:

e To advice on Digital Marketing strategy

e To mentor and develop the Digital marketing platform

Brief Description:

When it comes to digital marketing, a strategy is the foundation of allefforts. Every marketing

Y
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action taken should tie back to strategy and each should work as collaborative elements ofﬂ

skillful marketing machine.

It was discussed in the meeting with Eshaan Consultancy about different Digital Marketing

strategy to develop Business and products. Eshaan Consultancy has offer different digital

marketing opportunity with TIMSR to develop Business.

Budget Allocated | Rrs.177000 Actual Expenditure

Rs. 177000

Enclosures | Event Pictures and Recording of the Event

(Any data in an electronic Updation on website

mode, needs to be verified

by IT & Head of Vstitute Profile of the Resource person / Chief Guest

with their Name and

Signature)

Organizing Team

------------------------------------

------------------------------------

Receiver of Report

(Date and Signature)

-------------------------------------------------------------------

----------------------------------

Head of Institute

(Date and Signature)




Objectives-

o To advice on Digital Marketing strategy

¢ To mentor and develop the Digital marketing

Scope-

When it comes to digital marketing, a strategy is the foundation of all efforts. Every marketing

action taken should tie back to strategy and each should work as collaborative eiements of a

skillful marketing machine.

A well thought out marketing plan and serious strategy can make all the difference in how well
product and Business is received once you head to market. Institute that focus on development of

products and Business are more likely to grow in future. Development strategies can prevent the

Institute from becoming stagnant.

Hence Eshaan Enterprise has helped our Institute by guiding on following assienments-

o Developing Marketing skills with strategy

e Developing Products and Business

Duration- 5months (October 2019-February 2020)

Delivered-

o The different Digital Marketing strategies were discussed and its relevance in current
Business scenario. Advice provided on various digital marketing stfategies to increase the
Business. ! -

o Suggestions provided on development of ideas to market Business; and products on digital
platforms like LinkedIn, Facebook, Instagram, etc to increase more Business

e Advised to apply marketing theories to digitalization avenues to explore the Business.
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Zagdu Singh Charitable Trust
TTIMSR SHORT TERM COURSE
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali East
Mumbai: 400101

Training & Consultancy Income
Ledger Account

1-Apr-19 to 31-Mar-20

3

Page 1

Date
19-Oct-19

15-Nov-19

2-Dec-19

3-Jan-20

1-Feb-20

2-Mar-20

By

By

By

By

By

By

To

Particulars Vch Type ~ Vch No. Debit

Eshaan International Journal 7
being invoice no: 317 dated 19.10.2019

raised to eshaan international for

consulfancy charges for the period from 01.

10.2019 to 31.10.2019 Gross 35400/-

Eshaan International Journal 8
being invoice no: 366 dated 15.11.2019

raised to eshaan infernational for

consultancy charges for the period from 01.

11.2019 to 30.11.2019 Gross 35400/-

Eshaan International Journal 10
being invoice no: 393 dated 02.12.2018

raised to eshaan infernational for

consultancy charges for the period from 01.

12.2019 fo 31.12.2019 Gross 35400/~

Eshaan internationai Journal 12
being invoice no: 459 dated 03.01.2020

raised to eshaan international for

consultancy charges for the period from 01.

01.2020 to 31.01.2020 Gross 35400/-

Eshaan International Journal 14
being invoice no: 497 dated 01.02.2020

raised fo eshaan international for

consultancy charges for the period fram 01.

02.2020 to 29.02.2020 Gross 35400/~

Eshaan International Journal 42
being invoice no: 554 dated 02.03.2020

raised to eshaan intemnational for

consultancy charges for the period from 01.

03.2020 to 31.03.2020 Gross 35400/-

Closing Balance 1,80,000.00
1,80,000.00

Credit
30,000.00

30,000.00

30,000.00

30,000.00

30,000.00

30,000.00

1,80,000.00

1,80,000.00
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Event Report

Ksme 6t the Event s MDP

Topic- Advanced Excel for Effective Decision Making
Dute of the Event [ 22.02.2020, 14.05.2020, 27.06.2020*& 05.09.2020*
Venue : | Zoom Platform
Resource Person / Chiel Dr.Charu Upadhyaya
Guest o o | Asst.Professor, TIMSR
(Name, Designation, Name Charvaupadhyavarggemail.com
of the Organization, Contact Rl
Details, E-mail 1D

) Ms. Tarun Bothra

Designation: Founder,

Grey Bricks

tarunbothraZeomail.com

9004357225
No. of Purticipants

External
Students Staff A
Participants
PGDM | MMS | Others | Total
I 20

Duradion . | 4 session for 14 hours
Objéctives: ¥

» To develop an ability to approach a decision-making problem in a logical manner.

+ To improve decision ability of managers through analysis of real-life situational data
across different functional domains.

+ To provide hands-on working knowledge of excel and its advanced features.

Brief Description:

A MDP on ‘Advanced Excel for Effective Decision Making™ was conducted by Mr.Tarun
Bothra, founder Grey Bricks and Dr.Charu Upadhyaya, Asst. Professor TIMSR. The program
was focused to provide hands on experience with real life data cases by using advance excel
tools. The program was designed to enable managers to think and act rationally by using data
processing and analyzing techniques in Excel and reasoning about the business problem and is
also designed to appreciate that data interpretations are vital tools for today’s managers.

The program was divided into four sessions, and the major topics covered under each session
were:

Session I:Introduction to MS Excel, Versions, Compatibility issues, Introduction to Excel's
Graphical User Interface (GUI), Introduction to the workbook/worksheet structure,
Understanding the worksheet layout: Rows, Columns, Cells Importance of a ribbon-based GUI

& Excel Shoricuts.
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Session 2 - Introduction to Microsoft Excel Funclions . Mathematical and Data Stratific IIWU!I i
E)
I

, . , !
-unctions, Rounding Functions, Date Functions, Text Functions & Look U p Functions =

Session 4: What Iff Analysis: GOAL SEEK, Scnsit LVILy \il;l]_\':-ih‘: DATA TABLE, PIVOT
Tables, SORT: Custom Sort, Cell Color Sort, Foni Color sSort, FILTER: Filter by Color,
SUBTOTAL function, Iu.mown&y duplicate data from a database, Lincar Regression, Covariance
& Correlation

Budget Allocated NA Actual Expenditure | ya
Enclosures : | List of Participants

Event Pictures and Recording of the Event
Updation on website

Profile of the Resource person / Chicl Guest
Revenue sharing approval

(Any data in an clectronic
mode, needs to be verified
by IT & Head of Institute
with  their Name and
Signature)

Organizing Team

Pl

Df.Cha'r_u= Upadhyaya
e

Receiver of Report Head of Institute
(Date and Signature) (Date and Signature)

i ¢

*Two sessions were rescheduled in the month of June and September due to pandemic.
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Tarun has more than 12 years of experience in financial advisory and information technology
industry with global firms like Deloitte, Aranca, PepsiCo and Tata Consultancy Services. His
professional experience is an amalgamation of in-depth financial modeling along with business
valuation, stock valuation, mergers & acquisitions, corporate finance and Monte-Carlo

'simulations.

Presently, Tarun is co-founder of two companies. His first venture is into business valuation and
financial advisory servicing US and Indiancompaniesfor their valuation requirements and his
second venture is into corporate trainings and financial education under the brand name
GreyBricks. Tarun has delivered more than 900 workshops across retail and corporate clients and:
trained in excess of10,000 students/professionals over the past 8 years.

Taru‘n has designed and delivered customized tramlngs foricorporate clients including marquee
names iike Tata Communications, Essar Oil, Future L|festyle Fashion Limited, Centrum, Big Bazaar
and Thermax.

Tarun has also delivered trainings for leading training firms in India iike EduPristine, ICICI Direct
Center for Financial Learning and Future Learning.

Tarun is a visiting faculty or has delivered training in the past in B-Schools including IIM Indore,
SIBM Pune, Wellingkar, Kirloskar Institute of Advanced Management Studies, Symbiosis Institute
of Banking and FinancinglIMS Pune, TIMSR and SIMS (management institute for defence
personnel and their dependents).

He is an ardent follower of equity markets and has a passion for personal finance and investing.
Tarun holds an MBA in Finance from SIBM Pune along with a Bachelor of Engineering in
Computer Science. He is also a CFA Level 3 Candidate in the CFA Program (CFA Institute, USA).
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To, January 28, 2020
The Director,
TIMSR

Mumbai

Subject: Approval for MDP Programme to be conducted on February 8" & 22" 2020 and March

14™ & 28" 2020.

Dear Sir,

As a part of providing advance trainin g and practical skill set, we plan to organize a Management
Development Programme (MDP) in the month of F cbruary & March 2020. The program will be
held on second and fourth Saturday i.e. on 8" ang 22" c¢bruary, 2020 and 14% & 2g™ March,
2020 in the institute premises between 02:00 p.m. to 07:00 p-m. The MDP will be conducted on
the topic ‘Advance Excel for Effective Decision Making™. The objective of this programme is 1o
improve decision ability of managers through analysis of real Iife situational data across different
functional domains by providing hands-on working knowledge of excel and its advanced
features. Seek you approval on the same.

¢
X ¥
Thanking You ! ?
Kind Regards, X -
o E\‘“'\(;:\
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Ny \ " e ) .
, clou \}*-'—’ : AN
CAJai Kotecha Y e a o g
= [\//D . J '\e}x'
Dr.Charu Upadhyay '&\L/ | &%
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(Finance Department) _ /?\\ X - =g ‘—)\ k“
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GRAMIL

22" February 2020 | 14" & 28" March 2020 | 11" April 2020
{(Second and Feurth Saturday in the month of February, March & April 2020)

" RESCURCE PERSON
i Mpr. Tarun Bothra, Founder Grey Bricks

Mr: Tarun Bothra has 12 years of experience in Financial Advisory & Informaticn Technology Industry i
with Global Firms like Deloitte, Aranca, PepsiCo & TCS. He has delivered more than 800 Workshops
across Retail & Corporate Clients and Trained over 10,000 Professionals.

CA. Jai Kotecha, Asst. Professor, TIVISR

A Chartered Accountant since 2012, CA. Jai Kotecha has worked with corporates such as Bank of America,
Barclays and Standard Chartered Bank before pursuing a career in academics. He brings the
right balance of Expertise, Experience and Evangelism to Advanced Excel for Effective Decision Making.

o

CONTACT PERSCN
Br. Charu Upadhyaya.

Venue
Thakur School of Architecture & Planning, 5" Floor, Digital Lab

THAKUR INSTITUTE OF MANAGEMENT STUDIES & RESEARCH

{(Approved by AICTE, Govt. of Maharashtra & Affiliated to University of Mumbai)
1S0 9007 : 2015 Certified « Accredited with A+ Grade by National Assessment and Accreditation Coundl {NAAC)
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10,
The Director,
TIMSR

Mumbai

February 20, 2020

Subject: Approval for issue of memento for MDP Programme on Advanced Excel for Effective

Decision Making.

Dear Sir,

The MDP on Advanced Excel for Effective Decision Making is scheduled to begin from 22"
February 2020. The Key resource person for the program is Mr.Tarun Bothra. We would be

felicitating Mr.Tarun Bothra with the institute’s memento. Request you 10 give your approval jor

the same.

Thanking You

Kind Regards,

4

Prof.Jonita Dcosta

el

(Finance Department)
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i,“‘q“'“ THAKUR INSTITUTE OF MANAGEMENT STUDIES & RESEARCH
ajiﬁg T pibia Stagh Chonttalife Thust’s (g )
i ISO 90017 2015 Certified {] NAAC A+ Grade
SCHEDULE OF MANAGEMENT DEVELOPMENT PROGRAMME
Advanced Excel for Effective Decision Making
_ Venue- 5" floor, TSAP Digital Lab Timing: 02:00-07:00 p.m.
S.No Program Details Date

1. | Introduction to MS Excel, Versions, Compatibility issues

2. | Introduction to Excel's Graphical User Interface (GUI)
3. | Introduction to the workbook/worksheet structure
& Understanding the worksheet layout: Rows, Columns, Cells
5. Importance of a ribbon-based GUI
6. | Excel Shortcuts: Learn to decipher yoﬁr own shortcuts
7. | Working with data: Input, Edit, Delete
8. | Relative and Absolute Cell Reference
- :  rn & 1% Sessi
2. Importance of Calculation Options in Excel iy
10 . ; B 22"¢ February, 2020
- | Learning Naming Convention '
1. | Name Manager Utility
12.

Circular Reference

13. | Understanding types of error: #REF, #DIV/0, #NAME?,
#VALUE!

14. Removing “Inconsistent Formula” warning
15. Freezing/Unfreezing Panes
16.

Introduction to Microsoft Excel Functions
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MANAGEMENT STUDIES & § f‘if\‘*\(‘i’

v By AICTE, Gaae o Maharasheza & ntilic

e 10 Unniversity al Mombui)

1 2015 Ceruified msrGithakereducation,org
= Acoredited with A+ Grade by Natienal Assessment and Accreditztion Coundl {NAAC) Websie D wwwtimsrmumbat.in « www thzkureducation.org
TIMSR/CEOQ APPROVAL/2020-21/157 07-11-2020

Guidance and Appreval from CEO

Sub: Budeet for MDP on Advanced Excel for Effective Decision Making

A MDP on ‘Advanced Excel for Effective Decision Making” was conducted by Dr. Charu
Upadhyaya, Asst.Professor, TIMSR and Mr. Tarun Bothra, Manager, Kotrike Fin Advisory
Services Private Limited. The MDP was focused to provide hands on experience with real life
data cases by using advance excel tools. A total revenue of Rs.70,000 has becn generated and
the following disbursement is proposed as per the “Consultancy, Research Project and MDP

policy”.

ST Particulars Budgeted

No Amount
(Rs)

1. | Payment to be released in favor of Dr.Charu Upadhvava, Asst. 69,500

Professor TIMSR and Mr.Tarun Bothra, Manager, Kotrike Fin
Advisory Services Private Limited

Total | 69,500

Amount in words: Rupees Sixty-Nine thousand, five hundred only.

- Kindly approve the same.

Collectively Proposed by Reviewed & Recommended Seen by Approved by
by ; 5 s f
i o
s l- - /‘-11'4;;_;
Nl 0
Dr.Charu Upadhyava Dr.Pankaj Natu Rhea Pai Karan V. Singh
Asst\grof\,ssor Director Co0 CED
i,
/i
4 e; 4
L_,/»‘\L
il
Mr.Pankaj Sin ch %
AO “
Enclosure: a.Event report /
b. Invoice
c. Participant List
d. Brochure

Typed by: Dr. Charu Upadhyaya, Asst. Professor, TIMSR
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MDBP on ‘ADVANCED EXCEL FOR EFFECTIVE BLOS A0 MANING ’i;
22/02/2020 b
e T - P T PR o o A
S.NO Name of Participant Contact Number email address SICNATU‘QE
A B
1. | Mahendra Salunke 9619829537 mgsalunke5(@egmail.com i\\ ol i
oY A e +
2. | Sandeepgowda K S 9945396414 sandeepcool6471@yahoo.in K< %’f“;:;f’i
Tt
3. | Parth Nayak 9820704501 | prihnayak16@gmail.com SR
4. | Akhilesh Tiwari 7709218969 Akhilesh.timsr@gmail.com ulﬁ,'%{ ‘
5. | Ashu Singh 9870737938 ashulsingh54@gmail.com a%.:”\\:”i\\
?\J
i Qs E‘/‘
6. | Aruta Vartak 9323394667 arutavartak@gmail.com fhzeal
,\_ '
7. | Abhijeet Sunil Kule 8080888179 abhijeetkuIeOO4@gmail.com ,,,,, Y
) il ( "i\ T
8. | Prachi Kapurwan 7977948273 prachikapurwan(@gmail.com s 4
9. | Nilesh vasant Tawde 8082713246 nileshtawded6@email .com /"—' '(f\“j;«\)}/’
5; t 0
10. | Supriya santosh dalvi 9619033527 dalvisupriya22@email.com /("),.gi‘
. i
11. | Manju Patel 7666939698 manjupatel9591@email.com Nt
12. | Rajesh Solanki 9619018605 solankiOQOtS@gmail.com Q"?';/'
L i
5 o ’ kD
13. | hemlata dube 9833502175 'zbh1;<,ul\uk004(3 email.com ot
<eqvablsowant 433 LI G maf o FA“/WV
14. | Saurabh sawant 7977221406 prachikapurwan@email.com ¥
dolvine ha 5_(/’3/31)1&; focomn o~ aLE,mh%
15. | Neha Sawant 9820899743 abidshaikh in1$83@yahoo.co.in I\_l/ i e
L ., |
‘l’.—‘ \0':;?_
16. | Ratheesh Nair 9167330972 nileshtawde46@gmail.com e
L i Y
17. | Naaz Parveen Chunawala 9833239391 dalvi.supriya22@email.com k&’{d{
18. | Mechana Pandit Patil | 9167953836 | manjupatel9591 @email.com (sneq
19. | Mithun Pednekar 9867063696 Shwetmnishra26l4@gmai1.com Tﬂgghm&@'ﬂ\
I
AN
20. | Kavita Tanak 9867536932 soIanki0906@ama11 com q\k&
heul BNE STy ey, G
21. | Mr. Shailesh Sharma 9833462829 Bbhijee{ku}eogﬁl@gmm}com G\\»y
Latika Chandrakant W
22. | Pimputkar 9820483738 ﬂpFachlkamm&an@gmaﬂ-com $d N
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TIMSR/FRM/1P-03-06

TIMSR

REVISION: A

ATTENDANCE SHEET FOR GUEST LECTURE/EVENT/INDUSTRIAL VISIT/OTHER ACTIVITIES

Topic: MDP on ‘Advanced Excel for Effective Decision Making’

Date
. 22/02/2020
Name of the Speaker: Mr.Tarun Bothra & CA. Jai Kotecha
Sr. Name of Participant Organization Designation Years of Experience | Signature
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TIMSR/FRM/1P-03-06 TIMSER REVISICON: A

ATTENDANCE SHEET FOR GUEST LECTURE/EVENT/INDUSTRIAL VISIT/OTHER ACTIVITIES

-

Tepic: MDP on ‘Advanced Excel for Effective Decision Making’ ‘ Date
22/02/2020

Name of the Speaker: Mr.Tarun Bothra & CA. Jai Kotecha

Sr. Name of Participant Organization Designation Years of Experience | Signature
No. :
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CA.)ai Kotecha Prof.lenita Dcosta




Zagdu Singh Charitable Trust
TTIMSR SHORT TERM COURSE
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali East
Mumbai: 400101

Excel Training
Ledger Account

1-Apr-19 to 31-Mar-20

&

Page 1

Date
10-Feb-20 By

14-Feb-20 By
By
By
By

By

15-Feb-20 By

16-Feb-20 By

17-Feb-20 By
18-Feb-20 By

By

Particulars Vch Type

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FRO

RAJESH GOVIND SOLANKI PARTTIME
STUDENTS VIDE BARBP20041710777

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM

Mahendra Ganpat salunkhe met

032102476432 and nilesh tawde

State Bank of Indore-63030617951 Receipt
BEING MDP FEES RECEIVED FROM

vide IMPS: IMPS00451676083 Akhilesh

Tiwari

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM
Sandeepgowda UPI/CR/004518927789

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM

Abnijjeet sunil vide NEFT:

N045201065818121

State Bank of Indore-63030617951 Receipt
BEING MDP FEES RECEIVED FROM Patel
Manju vide UPI/CR/004519095393

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM

vide IMPS004612932719 from prachi

kapurwan

State Bank of Indore-63030617951  Receipt
being cheque no. 446061 recd from Ashu

Singh fowards advance excel training Rs.

3500/- and MDP Income Rs.500/- Part time

MMM 19-20

State Bank of Indore-63030617951  Receipt
being online fees received vide

imps004817160567 for advance excel

training MDP programme

State Bank of Indore-63030617951  Receipt
being cheque no. 044422 recd from Aruta

vartak towards advance excel training Rs.

3500/~ Part time MFM 17-20

State Bank of Indore-63030617951  Receipt
being cheque no. 000024 recd from parth

nayak towards advance excel training Rs.

3500/~ Part time MFM 18-21

Carried Over

Vch No.

37

38

39

40

41

42

43

44

45

46

47

Credit
3,500.00

7,000.00

3,500.00

3,500.00

3,500.00

3,500.00

3,500.00

3,5600.00

3,500.00

3,500.00

3,500.00

42,000.00

continued ...



Zagdu Singh Charitable Trust
Excel Training Ledger Account : 1-Apr-18 to 31-Mar-20

Page

Date

18-Feb-20 By

20-Feb-20 By

21-Feb-20 By

9-Mar-20 By

16-Mar-20 By

To

%, asbel-101.

Particulars Vch Type
Brought Forward

State Bank of Indore-63030617951  Receipt
being cheque no. 000917 recd from supriya

dalvi towards advance excel training Rs.

3500/~ Part time MFM 18-21

State Bank of Indore-63030617951  Receipt
being online fees received from Saurabh

sawant and neha sawant vide UPI/CR
/005114936665 for adv excel training

State Bank of Indore-63030617951  Receipt
being onloine money received from Hemlata
dubey vide IMPS005212046296

State Bank of Indore-63030617951  Receipt
being Advanced excel training fees from

TSAP Received vide Cheque no: 694416 for
Mithun pednekar, Kavita Tanak

State Bank of Indore-63030617951  Receipt
being cheque no: 229970 received from

MCA for their 2 nos staff advance excel

training fees received

Closing Balance

A

i

gosdvald (E) @y

g e

e

Voh No. “Debit  Cred
42,000.0

48 3,500.0

49 7,000.0

51 3,500.0

74 7,000.0

75 0.0

70,000.C
70,000.00
70,000.00 70,000.C
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TIMSR/FRM/1P-03-07 TIMSR

Event Report

REVISICN : D

Name of the Event

MDP on *How to keep your customers happy?”

Date of the Event March 8, 2020

Resource Person / Chief Guest

{Name, Designation, Name of
the Organization, Contact
Details, E-mail ID)

Dr Vishal Bhole, Associate Professor, TIMSR
Prof M Ranganathan, Asst Professor, TIMSR

No. of Participants : Students Staff External
Participants
PGDM | MMS | Others | Total % 5
Duration = 9.45 am to 11.45am
Objectives:

This programme consists of modules to make participants understand how to keep the customers

happy, which will further help them in understanding:
1. Whatis customer happiness?
2. Types and categories of customers
3. Customer Service
4. Achieving Wow moments

Brief Description:

in today’s Dynamic Business Environment, success of the organizations Iargeiy depends on keeping the
customers happy. This program will focus on the importance of keeping your customer happy and the
processes used by the organizations to keep the customers happy. The programme will specifically help

participants to

o Understand the importance of keeping the customers happy
. Understand processes used by the organizations to drive Customer Loyalty and Retention
. Understand Customer Life Time Value and Customer Equity
Budget Allotted : | Rs. NIL Actual Expenditure Rs. NIL
Enclosures List of Participants : ATTACHED e gﬁ, M
o\

(Any data in an electronic
mode, needs to be verified by
IT & Head of Institute with
their Name and Signature)

Feedback Analysis
MDP reporting template

Event Pictures & Updation on website: UPDATED &5

Organizing Team
Dr Vishal Bhole and Prof M. nanganathan
\-""‘: ~ \ il
\e':\\‘-,‘"'/ %, S

S:gnature of each team member with Name

Receiver of Report
{Date and Signature)
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Head of Institute
[Date and Signature)
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MANAGEMENT DEVELOPMENT PROGRAMME

On
“How to keep your Customers happy?”

In today’s Dynamic Business Environment, success of the organizations largely depends on keeping the
customers happy. Businesses are moving towards Relationship Marketing (from Transactional
Marketing). Cross Functional Marketing, Customer Retention and Superior Customer Service have
become the norm of the day. The critical metrics to measure the success of the organizations is moving
from Brand Equity to Customer Equity. This program will focus on the importance of keeping your
es used by the organizations to keep the customers happy.

The programme will specifically help participants to

* Understand the importance of keeping the customers happy
» Understand processes used by the organizations to drive Customer
Loyalty and Retention '

* Understand Customer Life Time Value and Customer Equity

* Session is designed for all those who are interested in acquiring professional knowledge in
the area of Customer Management. '

e Students pursuing graduation and under graduation courses in Management (especially

Marketing and Finance students); MBAs and other Professionals who interact with
customers.

T o P
Resource Persons:

Dr Vishal Bhole, Associate Professor and Mr. M Ranganathan, Assistant Professor — TIMSR, Mumbai

tails: Sunday 8" March 2020 (9.45 to 11.45 am) at TIMSR, Kandivali East, Mumbai
Registration Fee: INR 500/- per participant

Toregister, click this link: https:f/docs.qooqle.Cbm;‘forms/d/el 1FAIpQLSe0EGegAFK Y08pVDusQ5-
FRtip4ajW4I86MEALiJUeOMJQ/Nviewform

Please fill in the online Registration Form through the link provided above. Registration Fee may be paid
in cash to Mr Vinod Gawas, TIMSR (Mob. 9870093722) at least two days before the event date.

Certificate of Participation

The institute will issue certificate of participation to all participants after the completion of the program.

Contact Details: - N
4 R G, B
Mr Vinod Gawas: 9870093722; Prof M Ranganathan: 9969886187; Prof. Navin By 800a%e

— e ¢ L !




TIMSR/FRM/MP-02-05 TIMSR
: Student Feedback Form for Guest Session

Iéo!lNo C M)?»?O)})
Date : ng)g\o%

Fopic : Hp o fo bﬁeﬁ Your b, Ao

Name & Designation of the Resource Person :- Pr ViZhal Ehole

Fhy

Programme : MM S };ﬂ AL

REVISION: B

Sem: [V
(/"’

b {am?a\mai—b\am Srr ot

Criterion

Poor

Average

Good

Very
Good

Excellent

1. Content & Knowledge

2. Delivery & Expression

3. Relevance of Content

4. Use of Anecdotes, Examples and Relevant
Supporting Material ( AV aids)

5. Pedagogy & Instructiveness
¥

Learning Outcomes: -

Tedaams o lb&ﬂllo AAM v

Jv\tltni)
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MANMAGENENE STUIDIES & RESEARCE

Giove, of Maharashtra S Affiliated to University of Mumlbai)

(Approved by ATCT
= IS 00T 1 2005 Certified

» Aceredited with A+ Grade hy Mational Assessment and Accreditation Coandil (NAMT

LR O

<« Block, Thakur Educational Campi
Shyamnarayvan Thakur Marg, Thakur Viv
Kandivali (East), Mumbail - 400 101,

Tel.:

6730 8201 f 2, 2884 7147 / <45
Fax : ZB87 3869
Email : timsr@thakureducation.org

Website @ wwhwotimsrmumbai.in « www thalaaredur,

On

Management Development Programme

““How to keep your customers Happy?™

8th March 2020, 10.00 a.m. To 12.00 p.m.

Sr. No.

Name

Organization Name

Designation

Contact No.

Signature

ResHMA VERMA

[ GG |

BANK

DEPUTY MANAGEA

Toussgiots

(RBugse
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~ Date
© 7-Mar-20 By

By

8-Mar-20 By

By

By

To

~ Particulars

Zagdu Singﬁ Charitable Trust
TTIMSR SHORT TERM COURSE

Shyamnarayan Thakur Marg, Thakur Village,

Cash
RESHMA VARMA HOW TO MAKE
COSTOMER HAPPY

Cash ;
AKSHAY SINGH HOW TO MAKE
COSTOMER HAPPY

Cash
SHUBHAM TIWARI HOW TQ MAKE
COSTOMER HAPPY

Cash

Kandivali East
Mumbai: 400101

MDP Income
- Ledger Account

1-Mar-20 to 31-Mar-20

~ Vch Type

Receipt
Receipt
Receipt

Receipt

YASH N HOW TO MAKE COSTOMER

HAPPY

Cash
UMANG SHAH HOW TO MAKE
COSTOMER HAPRPY

Closing Balance

Receipt

Vch No.
69

70

71

72

73

Debit

2,500.00

~2,500.00

Page 1
Credit

500.00

500.00

. 500.00

500.00

500.00

2,500.00

2,500.00



i hbEtes

16-Feb-20 By

22-Feb-20 By

By
By
By

By

By
By
By
By
By
By

By

Particulars

Zagdu Singh Charitable Trust
TTIMSR SHORT TERM COURSE
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali East
Mumbai: 400101

MDP Income
Ledger Account

1-Feb-20 to 10-Mar-20

Vch Type

State Bank of Indore-63030617951  Receipt
being cheque no. 446061 recd from Ashu,

Singh fowards advance excel training Rs.

3500/~ and MDP Income Rs.500/- Part time

MMM 18-20
Cash

5203 arjun dhami (mfm)

Cash

-

Receipt

Receipt

being cash recd from poonam yadav agst
receipt no. 5204 roll no. 60 (MFM)

Cash

Receipt

being cash recd from alok sharma agst
receipt no. 5205 roll no. 13 (pgdm)

Cash

Receipt

being cash recd from siddhant tibrewala agst
receipt no. 5206 roll no. 80 (pgdm)

Cash

: Receipt

being cash recd from bhakti more

Cash

Receipt

being cash reced from mamta dhuri mfm 17

-20 roll no.7
Cash

Receipt

being cash recd from mahir shah mfim batch

17-20
Cash

Receipt

being cash recd from akasha prayali mfm

batch 17-20 roll no.27

Cash

Receipt

being cash recd from deepti faran mfm batch

17-20 wealth creation

Cash

Receipt

being cash recd from manisha bhole mfm
batch 17-20 wealth creation

Cash

Receipt

being cash recd from mhrdm angika suchde
batch 17-20 wealth creation

Cash

Receiht

being cash recd from mhrdm tejal sheth
batch 17-20 wealth creation

Carried Over

~ Vch No.

44

52

54
55
56
57

58

59 -

60

61

62

63

Page 1

Credit
500.00

500.00

500.00
500.00
500.00

500.00

500.00
500.00
500.00
500.0C
: 500.00
500.00

500.00

6,500.00

continued ...



Zagdu Singh Charitable Trust

MDP Income Ledger Account : 1-Feb-20 to 10-Mar-20 Page 2
Date Particulars Vch Type Vch No. Debit Credit
Brought Forward 6,500.00
.22-Feb-20 By Cash Receipt 64 - 500.00
being cash recd from jhanvi shah batch 17
-20 wealth creation
By Cash Receipt 65 500.00
being cash recd from nisha mehta batch 17 ¢
-20 wealth creation
24-Feb-20 By State Bank of Indore-63030617951  Receipt 66 500.00
being online fees received from sneha for :
MDP UPI/CR/005423658424
3-Mar-20 By State Bank of Indore-63030617951  Receipt 67 500.00
BEING MONEY RECEIVED UNKNOWN
8,500.00
To Closing Balance 8,500.00
8,500.00  8,500.00
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Analysis of Rating of MDP Conducted on 22.2.20 (Sat)
Topic : Steps to Wealth Creation

Faculty Prof Navin Bhatt
Poor | Average | Good | Very Good | Excellent
Content & Knowledge 3 6 7
Delivery & Expression 3 13
Relevance of content 1 5 10
Use of ancedotes, examples and relevant supporting materials (AV aids) 2 14
Pedagogy & Interactiveness 1 5 9
Total N nil nil 5 21 53
Average 6% 27% 67%

Very Good and Above - Overall response from 18 students is 94%

5
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Management Development Programme

On

"STEPS TO WEALTH CREATION"

22nd February 2020, 7.00 p.m. To 9.00 p.m.

Name

Organization Name

Designation

Contact No.

Signature
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Management Development Programme
On

"STEPS TO WEALTH CREATION"

22nd February 2020, 7.00 p.m. To 9.00 p.m.

Sr.
No Name Organization Name Designation Contact No. Signature
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TIMSR/FRM/1P-03-07 TIMSR REVISION : D

Event Report

NoheoRtHe E o MDP on “Steps to Wealth Creation”

Date of the Event : | Feb 22, 2020
Venue o | THVISR
Resource Person / Chief Guest Prof Navin Bhatt, Asst Professor, TIMSR

{Name, Designation, Name of
the Crganization, Contact
Details, E-mail ID)

No. of Participants : Students Staff External
; Participants
PGDM | MIMS | Others | Total - 18
Duration : | 6:00 pm to 9:00 pm |
Objectives:

This programme consists of modules to make participants understand the concept of personal financial
planning which will further help them in understanding:

1. Basics of Personal Financia! Planning
2. The importance of personal finance with reference to risk and return.
3. The financial products available.

4. Awareness on fraudulent scheme in market

Brief Description:

Personal finance is the application of the principles of finance to the monetary decisicns of an individual
or family unit. It addresses the ways in which individuals or families obtain, budget, save, and spend
monetary resources over time, taking into account various financial risks and future life events.

This programme consists of modules to make participants understand the concept of personal financial
planning which will further help them in understanding of basics of Personal Financial Planning,
importance of personal finance with reference to risk and return.

Budget Allotted = Rs. Actual Expenditure laRs, 1
Enclosures : | List of Participants 7
Event Pictures & Updation on website *+— G -
o : o i 13 H
(Any data in an electronic Feedback Analysis -~ //):\;;;';L M

mode, needs to be verified by
IT & Head of Institute with
their Name and Signature)
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Memorandum of Understanding

(~ Between
"D Thakur Institute of Management Studies and Research, Mumbai, India {Party A)
and

Seneca Coliege of Applied Aris and Technoiogy, Toronto, Canada {(Party B)

"RECOGNIZING the mutual interest in the fields of educaticn, research, training and development of

" knowledge and

RECGGMIZING.the importance of each of the institutions, parties te this MOU, in promoting
_Entg.rnational collaboration and increased contribution to social develcpment

THE PARTIES HEREBY agree to establish cellaboration according to terms and cobditions set out in the
articles following hereunder. '

- Asticle I: Scope of the Coliaboration

‘ _- The genaral purpose of the MOU is to facilitate academic and appiled research collaboration between
v X . the partles hereunder based upon the principles of mutual benefit. The areas of collaboration may

include the foliowing:

1.1. Exchange of visiting scholars and students; )

1.2. Collaborative applied research projects on relevant subjects where possible and
appropriate; it

1.3. Participation In workshops, seminars and summer schools

1.4.Joint programs and projects whera appropriate '

1.5.Other form of collaboration in the mutual interest.

1.6. Exchange of Co-op/work term students




Article Il - The Agreement

2.1 The parties may enter into specific written agreements under authority of this MOU to
clarify and define the nature, extent and terms of operation for the proposed collaborations,
including intellectual property and financial arrangements.

2.2- This MOU may involve other institutions by mutual consent which may be added in the
near future by written addendum to this MOU {e.g. industry partners)

Article 1l - General Terms

3.1.This MQU is not intended to, and does not create any right benefit or trust responsibility
substantive or procedural, enforceable at law or equity, by party, its officers, empleyees, or
agents against the other party, its officers, employees or agents.

3.2.The activities of this MOU must be carried out in accordance with appropriate Jaws and
regulation existing in each country and institution, .

3.3.All promotional materials and events shall be agreed upen by both parties before use.

3.4.This MOU shall be provided in two copies in English language.-

L : ¥

" Article IV - Duration’

-This MOU may be modified by mutual written conseht. It will be in effect from the date of signature for
"3 period of five (S} years. It shall be renewed upan mutual wntten agreement The agreement may ba -
- terminated by either side at 6 months written notlce

The unders;gned agree to this MOU on behah' of the:r respective mst:tutlons.

'PartyA | . Ry . PartyB

' Thakurl I\jtuta Z Management Studiu and Research Seneca Cﬁii"ge of plled Arts and Technolog\,
By: (e : - , By: ___ / ST il N '
‘ Karar?Slngh', CEO , : A ) _ V David Agnew, President
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Seneca - TIMSR FinTec Centre Collaboration Agreement

BETWEEN SENECA COLLEGE OF APPLIED ARTS AND TECHNOLOGY
{“Seneca”)
TORONTO, CANADA

AND THAKUR INSTITUTE OF MANAGEMENT STUDIES AND RESEARCH
{"TIMSR”)
MUMBAI, INDIA

Each a “Party”, collectively the “Parties”

WHEREAS, Seneca and TIMSR entered into a Memorandum of Understanding (“MoU”)
k:} (Appendix A), signed February 20, 2018, with the goal of facilitating academic and applied
research collaboration between the Parties for their mutual benefit; and
WHEREAS, Seneca and TIMSR propose to create the Seneca-TIMSR FinTec Centre {(“the
Project”} to facilitate training and programmes in the Finance Technology domain, under the
terms and conditions of the MOU. '

Article I: The Project
t The objectives of the project are as follows:

1) ‘To promote activities and events in alignment with the TIMSR/Seneca MOU.
2) To create training platforms for the students and professionals utilizing both online and
. .offline modules. Joh - kA Y :
*3) To provide access to specific/certain Seneca programmes in Mumbai.
4) To create brand visibility for Seneca in Mumbai. : '

To achieve these objectives, many strategies will be ut:ilized including:

a) Mérketing various programmes to students and professionals in Mumbaij by capitalizing
on the intellectual competency of the Seneca-TIMSR Collaboration MOU. _
b). Networking with the Thakur Education Gro P Alumni base working in the corporate

‘world. 2 by : ;
¢} Toleverage the strength of the student base of 50,000 currently registered with the

Thakur Education Group .
d) To conduct corporate management development programmes in Mumbai that have .

been developed by Seneca !
e) - Creating Hybrid flexible learning modules utilizing both online and offline resources,
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Article I1: Term and Termination

The effective date of this Agreement shall be the most recent of the dates of signature upon
which this Agreement is executed by the Seneca and TIMSR, and urless sooner terminated as
provided in this Agreement, shall continue for a period of five (5) years.

The Agreement may be terminated by either Party by providing 6 months written notice.

Article lll: Financial Commitments .

The total budget outlay for the Project will be $30,000 (in Canadian Funds), and is to be split
equally between the Parties. It is proposed that the contribution by each Party be allocated in
the following manner: = '

TIMSR: 510,0'0'0'-' purchaée of infrastructure and furnituré
3,000 —for the purchase cf information technology and maintenance
2,000 - for miscellanecus day-to day operating expenses of the Centre

Seneca: $7,000 —'investments in technology relatec equipment for the Centre
3,000 —for Human Resources training and facilitation '
5,000~ Marketing and publicity expenses for the Centre

Article IV: General Terms
Confidentiality it

~ Each of the TIMSR and Seneca has a written privacy policy and code of practice and procedure
that complies in all material respects with all appiicable Canadian Privacy Legislation and which
governs the collection, use and disclosure of Personal Information in.Canada or, if required
under applicable Privacy Legislation, information about entities other than.identifiable
individuals. - ' ) L
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Notice

Any notice to Seneca or to TIMSR with respect to this Agreement shall he effectively given if
delivered or sent by email, or by facsimile addressed to Seneca or to TIMSR at its address as

given in this Agreement or other address designated in writing.

For Seneca:

Address: 1750 Finch Ave. E., Toronto, ON M2J 2x5

Attention: Prashant Srivastava, Director, Regional Business Development, South Asia

Phone: (416} 491-5050 ext. 22492

Email: prashant.srivastava@senecacolfege.ca

For TIMSR:

Address: C-Block, Thakur Educational Campus, Shyamnarayan Thakur Marg, Thakur
Village, Kandivali East, Mumbai, Maharashtra 400101, India

Attention: Dr. Pankaj Natu, Director

Phone: +91 22 6730 8201

Email: pankaj.natu@thakureducation,org

Any notice that is defivered shall be deemed to have been received on delivery. Any notice sent
by email shall be deemed to have been received when transmitted.

Assignment

! _ ' ok ' '
This agreement shall not be assigned by the Seneca or TIMSR without the prior consent of the
other Party. s -

The College and Organization deciare that nothing in the Agreemeﬁt shall be construed as
creating a partnership, joint venture or agency relationship between the Seneca and TIMSR.

Indemn.iﬁcat:‘on

The parﬁés shall each indemnify and save harmless the other from and against all claims,
losses, damages, judgments, costs, expenses, actions and other pfoteedings made, sustained,

- brought, prosecuted or threatened to be brought or prosecuted that are based upon,

occasioned by or attributable to any bedily injury to or death of g person of damage to or loss
of property caused by any negligent act or omission on the part of the indemnifying party, its
officers, employees, students, agents or volunteers arising out of this agr_eehjent. : E




Ownership of Materials and Intellectual Property (IP)

Seneca retains scle ownership of all training materials and IP used in performance ofth:s
. Agreement unless otherwise disclosed in this agreement.

Amendment

This Agreement may be amended by a formal written amendment executed by Seneca and
TIMSR.

Law

This Agreement shall be governed by and construed in accordance wath the laws in tne Province

- of Ontario. S o

Entire Agreement _ , : :
¢ . ' f

Thus Agreement together wrth Appendlx A, constltutes the entire Agreement between the

- Parties with respect to the iject

This Agreoment has been executed on behalf of Seneca and on behaif of the TEMSR by their
: duly authorized oﬁ‘" icers. gt :

_For Seneca Col!ege of App!ied Arts and Techn-oleg\j |

A jus7 / 2019

[

Date

Date lagiosfﬁ_g“i

Dr. Pankaj Natu; Director ! s




+IMSR

MINUTES OF THE MEETING

O Meeting called by: Dr. Pankaj Naty Duration: 1.5 hours

O Subject of Meeting: TIMSRTS‘enMec%tFintech Course Venue: Board Room

o Date ofthe Meeting: August 24, 2019

D 1. Attendees:

0 SRe Wit Desigmation
e Mrs. Maria Sairoglou Director, International

g Training and

| Development, Seneca f
| : ,I_n_tema_tj'o_na_l
G2 Mr. Prashant Srivastava Dzrector Seuth Asia,
i Seneca _
G~y Assistant Professor
b 7 | Finance, TIMSR
Deputy HOD Finance,
%‘1‘; TIMSR )
& 2.
i Discussion Action to
i bz taken
< bk . | by
{1 Tl‘MSR-Seneca ; -a)Pm}posed ceurse Jaideep
’ | Fintech " curriculum for Fintech J Dasgupta
i Course - .wasshared to provide
' | Curriculym. | -} '-Uggesﬁons provided | the |
3 R by” MR, ‘Matia | up'fda‘te'd
s ) oglow in terms - -of | conrse - |
iy 7 ~Providing a structured outhnes to.
i thing | Maria:
- S '
0 meters, dyration, |-
\ . for - each topies |
£ t under the |
> '-_c:.} Gap area*f to also be
() identified by Jaideep |
- Dasgupta where the |
3 ‘Same is to be ﬁlledf,ml
o by mdnstf'y EXpertsof |
0} Seneca College: through |
_nline Tectures, CF
0 &Y P s,har,mg‘ the
g T ."g'qtrt}v’ e i*—,n.e'c:',
o i team  of
. Xperts to thoroughly
: sxamine the same and | -
3
3
)

b}

_ Commencement
"I‘IMSR»Saneca Course.
by Bebruary 1 2020

.} "Webinar deadline -
"Nwember/i)etember :
2019

Deadline

}

2 Course outlines to be

shared by
Dasgupta by
September 30, 2019
Inputs to the shared
Course outline to be |
shared by December
31,2019,

Jaideep

of
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Agenda

e) Scope of g d'edicatéd
Seneca Program  fgor |

{
Part-time students and | :
engineering college {
students alsp discussed, 4
Program duratjny to be | ;
approximately  of 8

/ months if jncarporated, j
f) Webinar for ¢
} introduction to Fintech )
to be conducted by {
Seneca Collepe )
. e o SR ‘
3 Outcome of the Meeting: O
Members present agreed to the above mentioned discussion, 0

e

4. The meoting endeq with & vote of thanks. i

Agreed and Acceg ted the MoOM s
[ srNo, ‘

J-—,‘

] el
! 2:
I 3
i

Tor PankaJNatu Pl

Name_ Desjgnagqn ' Signat?li_‘zf__j 3

Mrs. Maria Sairogloy Director, Internationa] Training

a‘ndDevelopmentz Seneca
§ Internationa}

 Director, TIMSR

Mr. Prashant Srivase; 2 | Director, SduthAsié}Senéeé” :

|Assistam Profes's‘drl?iﬁ-‘jaﬁééf '
“TIMSR

. Jadeep Dasgpta

I Ry e e Financs, TSR

DR.PANKA} NaTY
DIRECTOR

Q,’QLCDQCQC



February 6, 2020

To,
Director

TIMSR

Re: Fintech certification sessions summary conducted by Seneca College of Canada for TIMSR Finance

. ~students - Batch 2019-21

Dear Sir,

This is in reference to our discussion wherein details of Fintech sessions conducted by Seneca College of
Canada on video conference through Zoom are depicted below:

January 09, 2020 (Thursday) — Block Chain session — Number of students attended 21 (PGDM - 17
and MMS - 4) — Duration 1 hour - 6.00 pm to 7.00 pm IST

January 13, 2020 {(Monday) — Crypto currency session — Number of students attended 15 (PGDM-
14 and MMS - 1) — Duration 1 hour - 6.00 pmto 7.00 pm IST

January 21, 2020 (Tuesday) — Privacy and its importance sessjon — Number of students attended
12 (PGDM - 10 and MMS - 2) — Duration 1 hour - 6.00 pm to 7.00 pm IST

~January 31, 202¢ (Friday) — Regtech session — Number of students attended 10 (PGDM -9 and Mms
= 1)~ Duration 1 hour - 6.00 pm to 7,00 pm IST _ ;

§

Total number of 31 students had participated in this Fintech session at its inception éonducted by

‘ Seneca College of Capada for the aforesaid four days of which 18 were from PGDM and 13 were from
MMS, ' T

9 students of 13 MMS students have withdrawn from the training progra}n at its inception as they were
B not interested in the training program due to some other commitments. '

_ Thanking you

- Yours truly,

CA. Jaﬂaﬁ

{Asst Professor — Finance)

Prof. Jaideep Dasgupta

(Asst Professor ~ Finance)
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TIMSR/ANX/14

Student Attendance Sheet Ior Gucst ]ecturc/Evcn

TIMSR

F e

[ Topc: . ]\605 Geh lmtwcimb

Nanie of the Speaker/ Activity: J’ {o 0 E,

‘Sr

No.

MMS ‘ Eincntr

M&’-H’RL PrQ«\Lau el l

DO/,%?L U\/H‘MJEUL Chun

1\n‘meorSln(lcn( I Course / Specinlization .

'R_EVISIQNJ A -

YInd ustrial Visit/Other Activities

2)-01- 2020
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_Coovan Ahuity | Papm [ names
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TMSR;’ANX/M TIMSR REVISION: A

Student Attendance Sheet for Gucst lecture/Even tﬂndustrfal Visit/Other Activities

Topic: glod}iﬂ)\ CLW’) ] | /O]%i% /2020 l |

N:xmeoi‘rthpchcr/Actmi} {\/@1,5561,7) H[/’ﬂﬂﬂ()fm / JG‘-"&U{‘Q@ 4 Dwﬁ%ﬁ{u

Name ofStmlcnf Course Specialization - I Signature

Su:ﬂ’n\g), 'Kot?qdo"a, 'IPMM I Prnomte r Stﬂufw“
Janice Fervandes | Popm | Snames. ! W
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| Rl Mook [ReOM [ Finowies I (st
Bm A Tale oy IPQ\D\N ' l Q\mam,e f @w@é 2

_JHJ____“__
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Vabhoy Plehfon — [PGom | Brence | Gz
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Bty Shomaw.uy MMS . Fopgme< L
Porna ijatt‘ﬁ’ : Iff»bm fﬁ/‘hw& ' fW“@“
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Student Attendance Sheet for Guest lecture/Even t/]’ﬁdusm'nl Visit/Other Activities

Date:

3 i
4 W Name of Stndent Course
) A U YT oo

Sonali Suvayna | T R
Sy Rapodio. [pnom | pimpmse ] Sesg
T =

Bdibyo, Joony [P 4Dy NGy 2 ™
| *K?rm Suame, . | PeDy ik

Pandus oo Tt

it | T ]

M”mp&q | Paoim Frromee
AolRlent Nevare | Pl y o o]

g e
: - |-




TIMSR-Short Term Courses
Shyamnaayan Thakur Marg
Thakur Vitlage Kandivi{East)

Mumbal
Seneca College of Applied Arts and Technology
Ledyer Account
1-Apr-2019 to 31-Mar-2020
PR SIS TS T _Paget -
Date Particulars : e NIRRT VchNo. ~ Debit Credit
4-12-2019 Cr FINTECH LAB Contribution Debit Note 1 7,96,800.00
BEING fintech LAB as per MOU bentween
seneca - TIMSR on Technology , Human
Rgs development and marketing publicity for
thier share of CAD 15000 convertible rate as
on 04.12.20129@ 54.92
Dr State Bank of Indore-63030617951  Receipt 11 £17,96,800.062
Being TIMSR Seneca FiNtech lab X
Conlribution of CAD 15000/ converted in
INR to Rs. 7,96,800/-@53.12 on 04.12.2019
~ 7,86,800.00  7,96,800.00
hS
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*

 Contact

- www, kedin.com/in/biren-parekh

WAWW. irenparekh.com {Per:

www.birenparekh.com/at-a- glanoe

(Blog)

Top Skills
SDLC

IT Strategy
Business Analysis

 Languages
Hindi (Native ¢

Certifications
JETRO Level 4 exam
Lmkedln Quiick szs

le Requirem:

Ho-nor::s*—Award‘s

Award

Team Award

Team Award

L Commercial Excellence Award
" NEXT100 CIO 2020 Winner

Biren Parekh

Vice President | NEXT100 CIO 2020 Winner | Delivery Head |
Energetic Leader | FinTech | Product Management | PMI Voluntee
Speaker | Blogger | Mentor | Investor | Lifelong Learner

Mumbai

Summary

I am an Energetic Technology Servant Leader with Global &

Rich experience in managing complex digital transformation &
implementation programs in retail & corporate banking. This incluc
strategic interfacing with CxO stakehoiders.

I demonstrate Thought Leadership and have Notable Credits on rr
records.

I present myself as a Product Manager with vast implementation
experience across the gamut of banking services.

Expertise

# Program & Portfolio Management — interfacing Senior Leadersh
at Strategic level

# Play a pivotal role for Presentations & Report analysis to Top
management for a strategic review

# Turnaround RED projects to GREEN

# Ensure successful product implementation with consistently hig|
profitability & margins with zero revenue leakage ;.
# Score Consistently high on CSAT, Employee Engagement Inde;
Leadership Index

# Proven ability for Delivery Excellence and lead, motivate & inspi
cross-cultural teams to produce exceptional value

| am a Fintech executive who is

- Well-versed with design, development, implementation,

data migration, data warehouse, production support, ODC, IT
Governance, IT Strategy & Transformation, IT Security, Banking
Application Architecture & Design.
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